ABSTRACT This paper aims to investigate the phenomenon of online political participation in a cross cultural context by applying the concept of cognitive engagement theory. The relationship of access to political stuff on social media, political interest, and policy satisfaction with online political participation is studied in the context of Pakistan and Malaysia. The variable of political knowledge is used as a moderator in the study in order to reveal deeper insights. Data were collected from a sample of 504 students from COMSATS University Islamabad and University Utara Malaysia. In Pakistani context, political interest, policy satisfaction, and political knowledge show a positively significant result, whereas online incivility shows a negatively significant outcome. In the context of Malaysia, availability of political stuff online, political interest, policy satisfaction, and political knowledge shows a positively significant impact on online political participation. Political knowledge holds as a moderator in Malaysia but not in Pakistan. This paper has theoretical as well as the practical contribution in developing an understanding about political participation through social media in both Pakistan and Malaysia. Furthermore, cognitive engagement theory is also used on a rare basis, and hence, this paper adds to the generalization of the theory.
I. INTRODUCTION
The relationship of online political participation and internet cannot be ignored in theses modern days of technology [1] . It is expected that the role of internet will increase in upcoming days in terms of the online political participation [2] . The debate regarding the use of internet in online political participation is multi-dimensional.
The online discussions in comparison to face to face conversations are more prone towards misunderstandings and lack of comprehension because expressions and non-verbal cues are absent from the conversation [5] . The discussions carried out on social networking websites are invisible and the sensitivity of the next person's emotions could hardly be thought of [2] . The presence of internet has not only accelerated the participation of youth online but on the same time it may make them aggressive and uncivil in their discussions and conversation because the social media websites and internet blogging sites are without any proper surveillance [3] .
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Absence of proper check and balance calls for the need to explore the limitations and boundaries for the usage of internet [4] . The part performed by internet in modern days gives birth to the idea of online political participation. The social media websites has opened new avenues for youth in order to participate in the political matters. As the online participation increases, it gives rise to the need of research in this field with a special focus on youth [5] .
The studies have shown that the social media has given rise to a new direction of political participation. Along with the rise of online political participation being shown by various scholars, the decrease and hesitation to participate politically in cyber space has also been reported by some scholars [4] , [6] . Even though the concept of online political participation is quite vibrant these days yet research on limited scale has been carried out in this regard.
II. LITERATURE REVIEW A. ONLINE POLITICAL PARTICIPATION
The social networking websites are becoming increasingly popular among youth in these days [7] . The most prevalent websites used for social networking are Facebook, Twitter, and Flicker among others. The social networking websites gained popularity in European youth however they have gained an equal admiration and approval in rest of world. The popularity of social networking websites is also consistently increasing among Pakistani and Malaysian youth also. The users of social networking sites for instance Facebook share their ideas, concepts, opinions and the profiles are shared with other users. The social website users provide a podium to the youth for sharing their thoughts, opinions and giving comments [8] . Among the social networking sites, Facebook is the largest one with more than 800 million users. The public figures and political leaders make their pages in order to present their voice and agendas in front of the public [9] . The friends and fans of the political figures post and comment their views and criticism which is open to everyone to read [10] . The followers and fans also get updated about the recent happenings of their personal and political lives. However, the reliability of the information present on the social networking websites is a matter of serious concern [11] . Talking about the traditional media like newspapers and news channels a proper editorial board is present for the scrutiny however there is no such mechanism which is present on social websites [12] . The credibility and reliability of the information being presented on the social websites should be one of the key factors [13] . The Pakistani, social media scene has shaped into a major force through which the voice of the public specially youth is heard [14] . The power of expression is exercised through social media openly as it allows the youth to raise their voice. Recently, the raising awareness in youth about politics and political parties has accelerated the usage of social media for political matters [15] .
The party agendas, manifestos and moves are displayed on the party pages which are open for commenting and criticism [16] . All the top and famous political parties and leaders have made their accounts on social networking websites [17] . These accounts make it possible for the parties and leaders to remain connected to the public [18] . Similarly, the public also gets an opportunity to present their ideas and voice directly to the leaders [19] . The novel form of online political participation includes, tweeting, posting, commenting, joining online groups and propagating political events. According to [20] , the online participation nurtures political interest in policies of the country among the young people. The participation of the individuals online includes activities such as posting, blogging, commenting, tweeting etc. The online activities can be viewed and criticized by various groups of people. The news is propagated at a higher rate when it is disseminated online. The youth in Malaysia have also started to embrace social networking websites to show their dynamism. In short, the outlook of the political participation is changing with the changing technologies as compared to the traditional forms [21] .
B. COGNITIVE ENGAGEMENT THEORY
The cognitive engagement theory states that the political participation depends on [20] the education, availability of information, the knowledge about the political happenings and satisfaction with the government policies and agendas [22] . It is proposed in the theory that higher the education level of the citizens of the society, the better will be the knowledge level (Halpern, Valenzuela, & Katz, 2017) . Furthermore, highly knowledgeable citizens would participate in a better way [23] . On the similar lines, if the information is readily available at a lesser cost, the public would access the information easily at a higher pace gaining more knowledge and interest in politics [24] . In original context, the cognitive engagement theory was developed taking into consideration the traditional media means [25] . However with the changing means the cost of accessing information has reduced numerously. This easy access to information has brought the mankind to a digital age. By examining the cognitive engagement theory from media perspective, it could clearly be established that the use of social media accelerates online political participation.
C. POLITICAL KNOWLEDGE
The knowledge regarding politics is acquired through social media and internet. The political knowledge has shown a consistent positive relationship with online political participation [26] . The internet and media plays vital role for the citizens to acquire knowledge [27] , [28] . The social media and its access to public significantly impact the gain of political knowledge. The young people who are less interested in the political matters would also be interested to gain information through social media websites [29] . The higher political knowledge level would encourage the youth to convey their ideas and notions. The use of social media for the participating in politics increases the political knowledge. The citizens with wider access to the political knowledge would like to participate in politics online more vibrantly [26] .
D. ACCESS TO POLITICAL STUFF ON SOCIAL MEDIA
The social media websites provide a platform to the young people of the country where they can easily view and discuss the political happenings and incidents going on in the country [30] . A lot of stuff is readily available online on social networking websites. The political leaders and leading parties all upload their stuff on social media in order to make it accessible to public [31] . It is not difficult to upload the photos, videos and other material and make it accessible for all. It has been concluded by [32] that easy access to political material to youth on social networking websites makes online political participation more fervent and vibrant. It has been further emphasized by various other scholars in prevailing literature that the easier access to political material significantly impacts the online political participation [33] .
E. POLITICAL INTEREST
The review of the literature shows that political interest is the most strong variable which predicts online political participation among young people [34] . The above statement coincides with the argument developed by [10] that interest in politics has a strong impact on online political participation. According to [35] the social networking websites promote the political interest and impacts the family and friends present in the network to take a part in online political debates and discussions. The opportunities of online political participation would be evident if the young people will take part. As per the findings of [36] , the online political participation would be significantly affected by political interest, as the interest provides motivation to acquire information. Facebook is one the examples which has provided the young people with a platform to express themselves. Facebook allows the users to do activities like reading and posting stuff, interact with the political leaders and politicians.
F. POLICY SATISFACTION
The policies of the government are wide ranging from economic, social to political. The political parties are bound to satisfy the public with their beneficial policies. The satisfaction for the government policies is a basic value of democracy. In democratic country, the government policies are the ones which affect the lives of the citizens. It is compulsory that the voice of the citizens should be heard on the matter of the government policies. In the previous days, the participation of the citizens was recorded through traditional means but on limited basis. According to [37] the media has transformed hence the voice of the public is also heard through these means. According to [38] , the public should engage in policy making process of the country as their satisfaction is important for the smooth flow of the country. The basic principle of democracy is the public debate. According to the study of [39] , the public should be provided with the tools for surveillance that either the government has delivered properly or not. The power of social media is now-a-days is being considered by political parties as it has played a transformational role [40] , [41] . According to [41] media plays a vital transformational role regarding the policy matters of the country as the flow of information is vital for policy making.
G. ONLINE INCIVILITY
There is increased evidence that impoliteness in online political activities spread across the social networking sites. The impolite activities online make the social networking websites as unfriendly for the potential users according to [1] online incivility is defined the process of interacting or doing conversation in an offensive and aggressive way. It is easier to dehumanize the next person online as there is no face to face interaction present there [42] . It is identified by [43] that the online social networking websites are seriously infected by incivility and sub-standard attitude of users. Some of the users become so aggressive during political debate that they start using hate language or harassment. The increased usage of social networking websites is coupled with the evolution of unexpected trend of unethical language usage [44] . The incivility in social networking websites has also been addressed by certain psychological studies. According to [45] presenting the opposing opinions and views in an aggressive manner has become a recent prevailing trend. The online conversations as compared to face to face conversations are free of any expressions hereby it is easier to humiliate the next person [46] . The increased incivility on online websites like Facebook, twitter decreases the level of online political participation [47] . The users who are dignified do not participate in any kind of online political debate in which foul language is being used.
III. THEORETICAL FRAMEWORK AND HYPOTHESIS DEVELOPMENT A. ACCESS TO POLITICAL INFORMATION AND ONLINE POLITICAL PARTICIPATION
The current media trends for instance social media and networking websites have reshaped the communication and information process [48] . According to [10] the easy access and availability of information online increases the political participation. The political participation of public is important in a democratic state as the participation is necessary [49] . The online availability of political stuff and online news channels also tend to increase the online political participation [50] . According to the statement made [51] the online political participation is the function of the access of political stuff online. The usage of social media networking websites for informational purposes can increase the online political participation [30] .
Furthermore it has been stressed by [52] that usage of social media makes information available at a low cost hence increasing online political participation. Increased accessibility of information on internet specifically social networking websites increases the level of online political participation.
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According to [53] , lesser the cost of information access on media provided by online media, greater would be the online participation in political matters. The openness of the social media websites encourages the young people to participate in the online political debates [54] . Increase in the online political participation due to access of online political stuff has been reported by [55] . Since it is evident from the previous literature that access to political stuff online has a positively significant relationship with the online political participation, hence it is proposed in Pakistani and Malaysian context that: H 1 = Access to political stuff is positively related to online political participation in Pakistan.
H 2 = Access to political stuff is positively related to online political participation in Malaysia.
B. POLITICAL INTEREST AND ONLINE POLITICAL PARTICIPATION
The positive influence of political interest on online political participation has been reported by various scholars [54] . It has been found that political participation is positively impacted by political interest [56] . It has been argued by [7] as well as [57] that more interest in political matters gives rise to increased political participation. However, on contrary all the studies do not show the same positive relationship with online political participation. An examination on 3500 young people resulted that political interest casts no influence on online political participation [58] . Since the mixed findings are available in literature, so it could be interesting to test this relationship in the Pakistani and Malaysian context. It is hypothesized in this study that: H 3 = Political interest is positively related to online political participation of youth in Pakistan.
H 4 = Political interest is positively related to online political participation of youth in Malaysia.
C. POLICY SATISFACTION AND ONLINE POLITICAL PARTICIPATION
According to [41] the satisfaction from the policies of the government is necessary tenet. With the increased usage of technology and access to political information, the transference of information regarding the policies has become easier. The impact of policies and political participation effects the online political participation in variety of ways [59] . According to [59] satisfaction of the policies affects the political interest which in turn impacts online political participation. There are various cognitive ways which can affect the citizens of the country by giving them awareness regarding their rights in policy satisfaction. It is expected that the policy satisfaction significantly impacts the political participation in both Pakistan and Malaysia. Hence it is hypothesized in this comparative study that:
H 5 = Policy satisfaction is positively related to online political participation of in Pakistan.
H 6 = Policy satisfaction is positively related to online political participation of in Malaysia.
D. ONLINE INCIVILITY AND ONLINE POLITICAL PARTICIPATION
The political incivility has been defined by [60] that an ''explicit attack that goes beyond impoliteness or the heated debate that is beneficial to fostering democratic discourse''. The act of incivility is damaging to the quality if the debate going on in social media. According to [61] calling the other person with foul names, mocking and putting negative personal allegations are all the forms of online incivility which further lead to decrease in online political participation. According to [60] most of the political posts on social networking websites contain bad names for next person. The study conducted by [62] indicate that 25% of the comments on Facebook contain indecent words. There are numerous other studies which have shown that incivility decreases online political participation [44] , [63] , [64] . The comments and posts which are indecent and uncivil in nature tends to decrease the online political participation of youth [61] .
As it is shown that incivility decreases online political participation hence it is expected that this construct might behave in similar fashion among Pakistani and Malaysian youth. It is hypothesized in the study that:
H 7 = Online Incivility is negatively related to online political participation of in Pakistan.
H 8 = Policy satisfaction is negatively related to online political participation of in Malaysia.
E. MODERATING HYPOTHESES
It is stated by [55] that political knowledge possessed by the citizens impacts the online political participation which is part and parcel of democracy. According to [34] the reduced level of results in decreased level of online political participation. Various scholars for instance [37] have shown that political knowledge increases online political participation. The outcome of the study conducted by [65] that more political knowledge results in higher political participation. According to Norris (2000) the quality of the information increases or decreases the political knowledge which further impacts the online political participation. According to [34] the knowledge possessed by the individuals regarding political parties' impacts online political participation. Reference [66] has also reported similar kind of positive nexus between the constructs of political knowledge and online political participation. The young people who possess more knowledge are highly probable to be participating in online political discussion. Furthermore, [67] also reports that higher political knowledge and interest would result in an increased online political participation. The studies conducted by [31] as well as [65] resulted that accessibility to social media has a positive relationship with political knowledge and online political participation. The findings concluded by [68] show that individuals which possess higher political knowledge tend to participate in online politics. The above discussion indicates that there exists a link between political knowledge, access to political stuff, policy satisfaction, political interest VOLUME 7, 2019 and political incivility. It is hypothesized in the study that political knowledge moderates the relationships in Pakistani and Malaysian contexts: H 9 = Political knowledge moderates the relationship between access to political stuff and online political participation in Pakistan.
H 10 = Political knowledge moderates the relationship between political interest and online political participation in Pakistan.
H 11 = Political knowledge moderates the relationship between policy satisfaction and online political participation in Pakistan.
H 12 = Political knowledge moderates the relationship between online incivility and online political participation in Pakistan.
H 13 = Political knowledge moderates the relationship between access to political stuff and online political participation in Malaysia.
H 14 = Political knowledge moderates the relationship between political interest and online political participation in Malaysia.
H 15 = Political knowledge moderates the relationship between policy satisfaction and online political participation in Malaysia.
H 16 = Political knowledge moderates the relationship between online incivility and online political participation in Malaysia.
IV. METHODOLOGY A. RESEARCH DESIGN
Following [69] this study has a positivist paradigm, which is widely followed by the researchers of social sciences. The aim behind this study is to test the hypothesized relationships which are based on cognitive engagement theory. The objective behind carrying out this study is to check the hypothesized relationships. Following [70] as well as [71] this study has adopted a cross sectional design. The data was analyzed using statistical package of social sciences afterwards conclusions and interpretations were carried out. From the students of COMSATS University Islamabad and Universiti Utara Malaysia a sample of 504 candidates was taken. The reason behind selecting mostly the university students are young ones which are mostly the users of social media networking sites. The constructs under investigation were analyzed using statistical package of social sciences (SPSS). Cross sectional study design was utilized in this study which means that the data was collected once during the course of study. After the analysis and conclusions, the cross cultural comparison was conducted. The unit of analysis used in this study were the young individuals who were social network users. Self-administered questionnaire was used for data collection through survey. The data collection instrument was floated with the students of the selected universities as mostly they are social media users. The technique of self-administration was used in order to lower the biasness, response rate and non-return. Stratified random sampling was used in order to select Pakistan and Malaysia.
B. DEMOGRAPHIC PROFILE OF STUDENTS
The demographic profile of the respondents is shown in Table 2 below. 
C. PAKISTAN
The data gathered from the Pakistani sample was put to analysis in SPSS. The results show satisfactory outputs. In the model summary shown in Table 3 the value of R shows that 45.5% of the correlation between independent and dependent variables. However from the table it is evident that 19.1% of variance in the dependent variable is caused by independent variable. All the results are within the acceptable range. The outcomes of the hypotheses are shown in table 5. It can be seen that availability of political stuff and political interest do not show any impact on online political participation. Policy satisfaction (PS) shows a significant and positive effect on online political participation.
The p values are less than 0.05 which is 0.001 and t values are 3.339 which are confirming the positive impact of policy satisfaction on online political participation. The increased level of policy satisfaction increases the level of online political participation. The online incivility shows a negative relationship with online political participation. The value of p = −0.089 and t = −1.707. The increased level of online incivility decreases online political participation. The variable of political knowledge also shows positively significant impact on online political participation. Significance level shows value of p=0.006 and t = 2.757 which can be interpreted that higher the level of political knowledge the greater is online political participation.
The variable of political knowledge is employed as a moderator in the model. The impact of the moderator is checked on every variable. The political knowledge does not hold moderating impact on the relationship of availability of political stuff political interest with online political participation. Increasing the level of political knowledge does not show any impact on the relationship of availability of political stuff and policy interest with online political participation. Taking into consideration the moderating impact of political knowledge on the relationship of policy satisfaction and online political participation it can be seen that no such moderating impact exists. Varying level of political knowledge does not increase online political participation. Same is the case with the moderating impact on the relationship of online incivility with online political participation. As per the previous results the moderating impact does not hold. Overall it can be seen that the impact of political knowledge does not hold in the Pakistani context if online political participation. The probable reason behind the results can be that the trend of online political participation is relatively new in Pakistan so the users do not possess enough knowledge as compared to other established nations.
D. MALAYSIA
As this study is a cross cultural study hence the data is also collected from the Malaysia. Although both Malaysia and Pakistan are Islamic countries yet Malaysia has developed more as compared to Pakistan. The data from the Malaysian students was also collected in order to check that which variables impact the most. Same variables of including availability of political stuff, political interest, policy satisfaction, online incivility and political knowledge are put under investigation to see that which factor impacts online political participation. The model summary shows that 56.8% correlation exists between the variables however 30.9% of variance in the dependent variables is caused due to independent variable. The table 7 which shows the results of ANOVA clearly indicates that significance value is less than 0.05 which is 0.000 hence showing that the regression equation predicts the dependent variable very well. quite less than 0.05 and t=3.067. It is also shown that political interest impacts online political participation significantly in a positive manner. The significance value p = 0.005 and t = 2.807 which are in tolerable range. The impact of policy satisfaction is minimal as compared to other variables. The value of significance shows p = 0.021 and t=2.325. The variable of political knowledge is highly significant and shows a positive result with online political participation. The significance level is p=0.000 however the t = 3.598. The variable of online incivility shows negative results but do not show any impact in Malaysian context.
The variable of political knowledge has also been checked in Malaysian context for its interaction effects. The interaction impact holds significantly in the relationship availability of political stuff online and online political participation. Increased level of political knowledge results in an increased level of online political participation due to availability of political stuff. Having more knowledge regarding the political happenings enables the social media users to carefully scrutinize through the political stuff which is available online and increases the political participation. The moderating power of political knowledge is further being tested on the relationship of political interest and online political participation. The results show that interaction effect exists on the relationship. Increasing the level of political knowledge elevates the interest in politics. More the person is interested in politics it is highly likely that more would be the online political participation of the individual.
On the similar basis the moderating impact of political knowledge holds true within the relationship of political interest and online political participation. More the knowledge regarding the politics is possessed by an individual more would be the interest of the individual regarding politics. An interested individual would participate in political activities more as compared to the one who is not much interested. Furthermore, on the relationship of policy satisfaction and online political participation the interaction impact of political knowledge casts an effect. The knowledge possessed by the individual regarding the policies of the political parties leads to more online political participation. Such individuals have more capability of giving their ideas and opinions on social media. Similarly the interaction effect for the relationship of online incivility and online political participation tends to hold in quite well manner. The knowledgeable person tends to avoid the uncivil posts and blogs but at the same time they would continue their participation in online political activities in well-mannered way.
E. OVERALL IMPACT
The overall effect of the variables is also being tested in the study. The combined effect of both the countries has also been taken into account in the study. The combined impact provides an insight about the overall impact of the variables on online political participation. The differences between the individual and combined results are evident. The table of the correlation shows that all the variables are positively correlated except online incivility with online political participation. No variable shows any extra ordinary problem for correlation.
The negative correlation of online incivility is as per the expectations due the fact that increased online incivility could reduce the online political participation. Furthermore the data was subjected to regression analysis in order to check the hypotheses which have been proposed by the researcher in the study. First of all the model summary of the model shows that 25.9% of the variance in dependent variable is caused because of independent variables. The correlation between the dependent and independent variables is 50.9% as shown in the table of model summary.
The next table of outcome exhibits the results of hypothesis testing. The availability of political stuff online shows a significantly positive relationship with online political participation (t=2.631, p= 0.009). The same relationship held in Malaysian context where the results showed that availability if online political stuff is directly proportional to online political participation but the same nexus was not held in Pakistan. On similar grounds the overall relationship of political interest is seen to be quite stout in overall effects (t=3.319, p=0.001). The higher the level of interest in politics is the greater would be the level of online political participation. The same outcome is observed in the Malaysian context where the results confirm the findings that the political interest effects online political participation directly.
The role of consumer knowledge as a moderator has also been checked in the study across all the hypothesized relationships. Consumer knowledge shows an interaction effect on the relationship of availability of political stuff online and online political participation. Same outcomes have exhibited by political interest and online political participation. A slight interaction effect is present on the relation of online incivility with online incivility. However no interaction effect is exhibited on policy satisfaction and online political participation.
V. RESULTS AND DISCUSSION
The online political participation is effected by availability of political stuff online. Similar kind of results have been exhibited by [50] as well as [31] that availability of online political stuff casts an impact on online political participation. The relationship held in Malaysia but not in Pakistani context. The positive and significant impact has also been shown in overall effect. Contrasting results have been exhibited in Pakistani market where availability of political stuff online does not show any impact on online political participation. The lack of knowledge in Pakistan as compared to other developed nations might be a possible reason behind the outcome. The findings of the study regarding the impact of political interest coincide with the findings of previous scholars specifically [74] . Both in Pakistan and Malaysia the political interest casted a positive impact on the online political participation.
Moving on further, talking about the relationship of policy satisfaction and online political participation is concerned, more citizen who are interested in policy making process via online means the fairer would policy making process. As far as Pakistani social media users are concerned policy satisfaction casts a major impact however very minimal impact is being depicted among Malaysian youth. The possible reason behind the minimal effect on Malaysian youth that the government policies and regulations could foster the youth in a negative way which may cause the trend of nonparticipation in online political activities [76] . In another study conducted in Malaysian market on the university students it was reported that Malaysian youth is critical about the government policies. Some of the policies are not appreciated by youth which could minimize the online political participation [77] . The factor of lack of trust on the truth of the messages being passed on through social media networks also acts as a significant factor for minimizing online political participation. VOLUME 7, 2019 A. MODERATING EFFECT OF POLITICAL KNOWLEDGE Furthermore, the moderating impact of political knowledge has also been looked upon in the study. It has been hypothesized that the political knowledge moderates the relationships between availability of political stuff, policy satisfaction, political interest and online incivility with online political participation. Political knowledge has been used as a moderator in Pakistani and Malaysian context as well in combined effect of both countries. The penetration of social media among the citizens impacts the knowledge level of the citizens which in turn effects the online political participation [7] . It could easily be established that more knowledgeable users have a distinguished political judgment from other users who are less knowledgeable. The participation of the youth in online political activities majorly depend on their availability of political stuff which could further add to the knowledge bank of the consumers for making political choices. The political information which is made available to the users must be screened and scrutinized in as it will become the political knowledge of user in longer run. Political knowledge has to be learned as it does not happen naturally. For learning the political knowledge, political interest plays a vital role in it. So it can easily be established that alone political interest, policy satisfaction and online incivility cannot impact online political participation. Political knowledge in this regard helps to create interest.
VI. CONCLUSION
This particular study contributes to the body of knowledge by adopting an involvement based approach which impacts the online political participation of the youngsters of Pakistan. The influence of the political knowledge has also been taken into account. The results of the study suggested that availability of online political stuff does not impact the social media users of Pakistan. The users who have more liking towards politics and political matters are more likely to engage in online political discussions. The young people have a network of peers from where they receive the political information which can be a source of their interest in political matters which can ultimately lead to their online political participation. Same results were exhibited by [67] and [75] . Policy satisfaction casts a major impact on Pakistani social media users in a worthwhile manner however negligible impact has been casted over Malaysian users. Among Pakistani media users online incivility has an inverse impact. Increased number of uncivil comments could decline the possibility of participation. However on flip side no such effect is shown in Malaysia.
VII. IMPLICATIONS
This study posits certain important implications of theoretical and practical in nature. This study also uses political knowledge as a moderator in order to explain the nexus between the independent and dependent variables.
A. THEORETICAL IMPLICATIONS
First of all, this study presents a model in which the relationship among access to information, political interest, policy satisfaction and political knowledge with political participation has been tested. These variables have been specifically tested from the perspective of social media and networking channels. The variable of online political participation has been hypothesized to be effected directly by availability of political stuff, policy satisfaction, political interest and online incivility. According to argument presented by [78] that the interaction result between access to political stuff, online incivility, policy satisfaction and political interest do not show strong relationship with online political participation hence there is a need of moderator in the model. The results of the study reveal that differences exist in the opinions of respondents from both the countries. Both significant and non-significant results are in accordance with the past studies.
B. PRACTICAL IMPLICATIONS
Along with theoretical implications, there are certain practical implications as well which this study presents. First of all this study provides a finding that political stuff, policy satisfaction, political interest and online incivility have an impact on online political participation behavior of the youth. Taking in view of the findings of the study the stakeholders like government can take necessary steps to involve more youth in the political process. More involvement of youth in the political process eventually benefits the society as a whole. Since young people are the future of any nation and in long term people among them are going to be policy makers of the society. Secondly, the interaction effect of political knowledge presents the social media as an effective teacher for youth. Since the young people are connected to social networking sites all the time so it would be more effective to teach them through this mean. For instance, the youth who have more political knowledge, tend to participate more in online political discussions which will ultimately help in shaping the policies of a nation. Finally, this study helps to compare the online political behavior of people living in different countries with different political mindset.
C. FUTURE RECOMMENDATIONS
Carrying out longitudinal studies in which the behavior of young people would be examined over a longer period of time would be an important contribution of future researchers. This will enable to understand the online political behavior of the users at different points of time. This study could be conducted in various other countries in order to determine the online political participation behavior of the young people.
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